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Presentations,	Posters	and	Exhibits		
Invited	Presentations	at	Academic	Conferences	and	Professional	Meetings	etc.		
(Note:	This	category	includes	keynote	speeches	as	well	as	invited	contributions,	*	=	Keynotes)	

Porlezza,	C.	(2023),	Journalism	and	AI.	Presentation	Series	organized	the	University	of	Florence,	
Department	of	Political	and	Social	Sciences.	Florence,	6	December.	

*Porlezza,	C.	(2023).	A	Question	of	Design:	Towards	A	Responsible	Future	of	AI	in	Journalism.	Technical	
University	Dresden:	Automated	texts	In	the	ROMance	Languages-Conference	(AI-ROM),	Dresden:	28	-	
29	September.	

*Porlezza,	C.	(2023).	Towards	A	Responsible	Future	for	AI	in	Journalism.	Keynote	to	the	“Cairo	Digital	Skills	
2023”,	Cairo,	1	-	14	August.	

Dubied,	A.,	Robotham,	A.,	Porlezza,	C.,	&	Keel,	G.	(2023).	The	production	process	of	delicate	and/or	
sensitive	journalistic	articles	in	the	field	of	discrimination.	Presentation	of	the	project	findings	on	
discrimination	in	news	reporting.	Swiss	Press	Council,	Lucerne:	5	June.		

Porlezza,	C.	(2023).	Workshop	on	artificial	intelligence,	journalism,	and	disinformation.	Workshop	
financed	and	organized	by	the	University	of	Siena:	4-5	May.	

Porlezza,	C.	(2023).	Workshop	on	data,	algorithms	and	journalism.	Workshop	financed	and	organized	by	
the	University	of	Siena:	4-5	May.	

*Porlezza,	C.	(2023).	A	Responsible	Future	of	AI	in	Journalism.	Keynote	to	the	“Beyond	Facts	2023”	-	3rd	
International	Workshop	on	Knowledge	Graphs	for	Online	Discourse	Analysis	conference,	Austin,	
Texas:	31	April.	

Porlezza,	C.	(2023).	The	Creation	of	the	Algorithmic	Megamachine.	The	Trend	of	Rethinking	Journalism	
Innovation	in	terms	of	Datafication.	LUISS:	Guest	lectures	for	the	Italian	Digital	Media	Observatory,	
LUISS:	17	February.	

Porlezza,	C.	(2022).	Qualitätsevaluation	Schweizer	Familie		[Quality	Evaluation	of	the	Schweizer	Familie].	
Invited	talk	to	the	newsroom	of	Schweizer	Familie/Tamedia:	3	June.	

Porlezza,	C.	(2022).	Journalism	Ex	Machina	-	The	Challenges	of	Designing	AI-Driven	Tools	for	News	
Automation	Guest	lecture	for	the	LUISS	Data	Lab:	15	April.	

Porlezza,	C.	(2022).	Designing	Hybrid	Journalism.	Invited	presentation	to	the	British	Broadcasting	
Corporation	BBC:	23	March.	

MacFarlane,	A.,	Porlezza,	C.,	&	Cooper,	G.	(2021).	A	Question	of	Design:	Implementing	AI-Driven	Tools	in	
Newsrooms.	Invited	presentation	for	the	HCID	Open	Day	2021	at	City,	University	of	London.	

Porlezza,	C.	(2021).	Datifizierung	des	Journalismus	-	Abschliessendes	Ko-Referat.	[The	Datafication	of	
Journalism	-	Closing	talk].	Zukunftswerkstatt	der	Ulrich	Saxer-Stiftung.	Zurich:	19	November.	

Porlezza,	C.	(2021),	Roundtable	discussion	on	the	challenges	news	media,	youth,	and	digitization.	Organized	
by	CORSI,	the	regional	Association	of	the	Swiss	Public	Service	Broadcaster)	and	ATG,	the	Association	
of	Journalists	in	Ticino.	Comano,	11	May.	

Porlezza,	C.	(2020).	Journalismus	zwischen	Daten,	Algorithmen	und	künstlicher	Intelligenz.	[Journalism	
between	Data,	Algorithms	and	Artificial	Intelligence].	StoryDay#20	hosted	by	Der	Spiegel.	Hamburg:	
7	February.	

Porlezza,	C.	(2019).	The	British	and	Swiss	media	landscapes	and	how	they	differ.	A	panel	discussion	hosted	
by	Swissquality	UK.	London:	19	November.	



Porlezza,	C.	(2019).	Invitation	to	the	annual	meeting	of	the	European	Journalism	Observatory.	University	of	
Wroclaw:	18-20	September.	

Porlezza,	C.	(2019).	Between	Dystopia	and	Euphoria.	The	representation	and	implementation	of	AI	in	
journalism.	Invited	talk	on	journalism	and	artificial	intelligence	at	Signal.	London:	20	August.		

Porlezza,	C.	(2019).	Invitation	to	the	workshop	on	AI	in	newsrooms	and	“The	Future	of	Quality	
Journalism”,	hosted	by	the	London	School	of	Economics	LSE.	London:	14	June.	

Porlezza,	C.	(2018).	Fake	news	and	media	literacy.	Invited	presentation	to	the	conference	“Public	and	
power	in	a	digitized	society”,	hosted	by	the	Centre	for	Democracy	Studies	Aarau	(ZDA).	Brugg:	7	
September.	

Porlezza,	C.	(2018).	Trend	attuali	tra	gli	attori	mediale	nella	Svizzera	italiana	[Current	trends	among	
media	actors	in	the	Italian	speaking	part	of	Switzerland].	Invited	presentation	at	the	general	
assembly	of	Syndicom.	Lugano:	24	March.	

Porlezza,	C.	(2018).	Personal	invitation	from	the	German	Federal	President	to	attend	the	conference	
“Fakt	oder	Fake?	Über	einen	bedeutenden	Unterschied	für	die	Demokratie”.	[Fact	or	fake?	On	a	
significant	difference	for	democracy].	Berlin,	Schloss	Bellevue,	21	March	

Porlezza,	C.	(2017).	Gli	attori	mediali	nella	Svizzera	italiana.	[Media	actors	in	the	Italian	speaking	part	of	
Switzerland].	Invited	presentation	to	the	Federal	Media	Commission	(FMEC).	Bellinzona:	16	
November.	

Porlezza,	C.	(2017).	Invitation	to	a	discussion	panel	on	native	advertising	at	the	JournalismusTag17,	
hosted	by	the	Zurich	University	of	Applied	Sciences.	Winterthur:	8	November.	

Porlezza,	C.	(2017).	The	Media	between	Fake	News	and	Filter	Bubbles.	Keynote	speech	at	the	event	“Fake	
news	&	post	truth	–	is	our	democracy	system	in	danger?”,	hosted	by	the	British	Swiss	Chamber	of	
Commerce.	Zurich:	31	October.	

Porlezza,	C.	(2017).		Invitation	to	a	discussion	panel	about	“Fake	News:	A	Tipping	Point	for	Reputation	
Management”,	hosted	by	the	International	Association	of	Business	Communicators.	Zurich:	27	
October.	

Porlezza,	C.	(2017).	Journalism	and	Innovation.	Invited	presentation	to	the	senior	management	of	the	
Swiss	Telegraphic	Agency	sda,	the	Swiss	news	agency.	Zurich:	sda,	17	January.	

Porlezza,	C.	(2016).	Discussant	to	the	panel	Journalism	and	its	transformation:	Who,	what,	when,	where	
and	why?	Società	italiana	di	Scienza	Politica.	Milan,	University	of	Milan:	16	September.	

Porlezza,	C.	(2016).	Invitation	to	a	discussion	panel	on	entrepreneurial	journalism	in	Switzerland	at	the	
JournalismusTag16,	hosted	by	the	Zurich	University	of	Applied	Sciences.	Winterthur:	2	November.	

*Porlezza,	C.	(2015).	Pressefreiheit	und	die	Zukunft	des	Journalismus.	[Press	Freedom	and	the	Future	of	
Journalism.]	Keynote	speech	to	the	Forum	Alpbach	Talks	“Pressefreiheit	in	Österreich”,	hosted	by	the	
Presseclub	Concordia	and	the	Wiener	Zeitung.	Vienna:	Schloss	Belvedere,	1	October.	

Porlezza,	C.	(2015).	Invited	participation	in	the	workshop	“Journalism	2020”,	organized	by	Medienhaus	
Wien.	Vienna:	Medienhaus	Wien,	29-30	October.	

Porlezza,	C.	(2014).	Der	Journalist	als	Unternehmer:	Selbstausbeutung	oder	Zukunftsmodell?	[The	
Entrepreneurial	Journalist:	Self-Exploitation	or	a	Model	for	the	Future?].	Invited	presentation	to	
“Neue	Presseökonomie	–	Finanzierungsmodelle	für	den	digitalen	Journalismus”	in	the	Annual	
conference	of	the	Institut	für	Zeitungsforschung.	Dortmund:	Haus	der	Bibliotheken,	9	May.		

Porlezza,	C.	(2013)	Zahnloser	Papiertiger?	Wahrnehmung	und	Wirksamkeit	journalistischer	
Selbstregulierung.	[A	Toothless	Tiger?	Perception	and	effectiveness	of	journalistic	self-regulation].	
Invited	presentation	to	„JournalismusTag.13“.	Winterthur:	ZHAW,	6	November.		



Porlezza,	C.	(2013).	We	(don’t)	Apologize	for	the	Error.	Invited	presentation	in	the	2nd	International	
conference	on	media	ethics.	Seville:	University	of	Seville,	3-5	April.	

Maier,	S.,	&	Porlezza,	C.	(2010).	News	Accuracy	and	Credibility:	Trans-Atlantic	Perspectives.	Invited	
presentation	to	the	workshop	“Journalism	2020”,	organized	by	Medienhaus	Wien.	Vienna:	
Medienhaus	Wien,	18-20	March.	

	
Contributed	Papers	Presented	at	Academic	Conferences	and	Professional	Meetings	etc.	
(Note:	This	category	includes	peer-reviewed	presentations	at	academic	conferences.)	
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