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• Motivation
• Theoretical background
• Indicator philosophy & construction
• Pilot
• Link

SUMMARY
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• City tourism market = demand driven

• Cities’ attractiveness drives tourists in their 
decision making process

• Attractions = core of destinations’ 
competitiveness

DEFINING THE BENCHMARK

MOTIVATION
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• Supply-oriented

• Tourist = producer 

• Tourism industry = ∑ of relevant industries 
supplying goods and services 

• Destination = location of production

THEORETICAL BACKGROUND

THE LUGANO TOURISM INDICATOR
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LUGANO TOURISM INDICATOR (1)
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LUGANO TOURISM INDICATOR (2)

• Main output = cities‘ ranking

• Competitive factors
get, stay and live there

• Market
weight system 

LTI

Get there Stay there Live there

Virtual Real Hotels Restaurants Attractions Events

LTI

Get there Stay there Live there

Virtual Real Hotels Restaurants Attractions Events



LUGANO TOURISM INDICATOR First Seminar on Tourism and Competitiveness
Bocconi University Milan, June 22ND 2006

PILOT

• European continent

• 20 cities

• ≈ 70 variables

• Yearly data collection (2)
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OUTPUT – CITIES’ RANKING (1)

SYNTHETIC INDEX
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OUTPUT – CITIES’ RANKING (2)

TRAVELLING STAGES
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OUTPUT – COMPETITIVE SCENARIO
GET THERE 
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OUTPUT – MANAGEMENT (1)

STAY THERE
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OUTPUT – MANAGEMENT (2)

LTI/PASSENGERS
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LINK
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LINK

THANK YOU FOR THE ATTENTION!


